
Offi  cial Rules
Participation in the Adobe Design Achievement Awards Contest (“Contest”) constitutes Contestant’s 
full and unconditional agreement to and acceptance of these Offi  cial Rules. Contest sponsored by 
Adobe Systems Incorporated, 345 Park Avenue, San Jose, California, USA, 95110 (“Sponsor”).

Categories 
Both individuals and groups may enter up to three unique projects in each of the following categories 
during the entire duration of the contest.

Interactive Experience Media Segment
• Web and Application Design
• Game Design
• Exhibition Design
• Digital Publishing
• Social Impact Design

Motion and Video Media Segment 
• Animation
• Post-production and Editing
• Motion Graphics

Traditional Media Segment 
• Illustration
• Packaging
• Photography
• Advertising Photography
• Print Communications

1. Timing: 

Contest begins on February 9, 2015, and ends on June 19, 2015. All entries must be received by 
Adobe no later than 5pm (Pacifi c Time) on June 19, 2015. Adobe reserves the right to extend the 
competition deadline without formal notice, up to seven (7) calendar days, or as late as June 26, 2015.

EACH PARTICIPANT IS RESPONSIBLE FOR MAKING THE NECESSARY ADJUSTMENTS FOR THE 
TIMING SET FORTH ABOVE BASED ON PARTICIPANT’S LOCATION AND TIME ZONE. Adobe’s 
computer is the offi  cial timekeeping device for the Contest.

2015 ADOBE DESIGN 
ACHIEVEMENT AWARDS



2. Eligibility: 

Contest is open to individuals who are: (1) 18 years of age or older; and (2) students enrolled in an 
accredited institution of higher education at time of entry and at all times up to and including delivery 
of a Contest prize. 
 
Individuals residing in the following countries, states, and territories are excluded: Argentina, Bolivia, 
Brazil, Chile, Colombia, Costa Rica, Ecuador, El Salvador, Mexico, Nicaragua, Guatemala, Honduras, 
Paraguay, Panama, Puerto Rico, Peru, Uruguay, and Venezuela, Cuba, Iran, North Korea, Sudan, Syria, 
China, Hong Kong, Italy, Northern Ireland, the Province of Quebec, Russia, Romania, Crimea, and the 
Indian state of Tamil Nadu.

For group entries, everyone who worked on the entry must be listed on the entry form and meet 
the eligibility requirements. One of these people must be designated on the entry form as lead 
team member. Employees, independent contractors, officers, and directors of Sponsor; its affiliates, 
subsidiaries, advertising, promotion, and fulfillment agencies, and legal advisors; the judging panel; 
and the immediate family members and persons living in the same household of such persons are 
not eligible to participate in the Contest. All federal, state, provincial, autonomous, and local laws and 
regulations apply. 

A participant can be named as an individual Finalist a maximum of once, within the same category. 
Individual participants are eligible to be recognized more than once, as a Winner or Finalist, provided 
the recognition placements are within different categories.

Each entry must meet the requirements as specified below in Section 4. Any nonconforming entries 
will be disqualified. Altered, defaced, mutilated, illegible, or incomplete entry forms are not eligible 
and will result in disqualification of entry. 

Entries that contain nudity or content that is pornographic in nature, violent, lewd, or sexually 
explicit, in Sponsor’s sole discretion, will be disqualified. 

After each entry is screened for compliance with the entry requirements, it will be judged by 
an independent panel of judges selected by the Sponsor. The judges’ decisions are final and 
binding. Judges retain the right to reclassify entries from one category to another or to select only 
components of the submission for honors.

3a. Judging Sessions: 

Contest Judging Session I of two begins on February 9, 2015, and ends on April 17, 2015, at 5pm 
(Pacific Time). Submitted entries will be judged from April 18, 2015, through May 10, 2015. Semifinalists 
for Judging Session I will be announced on May 15, 2015. 

Judging Session II of two begins on April 17, 2015, at 5:01pm and ends on June 19, 2015, at 
5pm (Pacific Time). Submitted entries will be judged from June 20, 2015, through July 14, 2015. 
Semifinalists for Judging Session II will be announced on July 17, 2015. 
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3b. Selection for Category Finalists and Winners per Judging Session: 

With each Judging Session, ADAA semifinalists will be selected and shall remain eligible for the 
duration of the contest. Any entries that are not selected after the closure of each Judging Session 
will be marked as “judged.” All entries submitted to the Competition, regardless of session, will be 
judged against the same criteria. There are three (3) Media Segments that contain a collective total of 
thirteen (13) Category Winners. Each Media Segment will have one (1) Grand Prize Winner, for a total 
of three (3) Grand Prize Winners. There will be a fourteenth standalone Regional Winner for the Asia 
Pacific region, not allocated to any specific Media Segment.

Each category will have one (1) Category Winner and two (2) Category Finalists awarded, regardless 
of whether entries were submitted by an individual or a group, unless the judges determine that the 
entry quality does not warrant the awarding of all three prizes. The Media Segments are: Interactive 
Experience, Motion and Video, and Traditional Media. 

The entries, whether submitted by an individual or a group, shall be judged together in each category 
on a point system, based on originality, effectiveness in meeting their communication objective, and 
contestant(s) skills in applying Adobe products as specified in their entry forms.

Entry categories

Individuals and groups may enter up to three (3) unique projects in each of the following categories:

Interactive Experience Media Segment

Web and Application Design 

Appropriate entries are designs meant to be viewed through a browser on a computer or 
tablet. They can include, but are not limited to, any of the following:

• Wayfinding systems
• Websites
• User interface designs
• eLearning projects

Your entry might also include interaction and intention to inform the user, such as experience 
design, kiosks, exhibits, or environmental graphics. Although entries should be largely digital, 
physical installations with an important digital component are also eligible. Entries must have 
been created primarily (over 50%) with Adobe tools.

Submit your project in one of the following ways:

• Optional PDF file of images, design, or information regarding your design
• Website or app URL reference; the URL must remain constant and unchanged through
 November 30, 2015
• Up to 10 images in JPEG, PNG, or GIF formats
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Game Design 

Appropriate entries include digital games, real-time interactive experiences, video game 
consoles, electronic computer games, or mobile games (including game-based phone apps) 
meant for individual or group/team play. HTML5 games delivered in-browser are acceptable; 
games powered by Adobe Flash Player or Adobe AIR are acceptable but not required. Games 
and interactive experiences using third-party platforms are acceptable, if assets, animations, 
and creative worlds were constructed through Adobe technology. The design of the game 
must have been created primarily (over 50%) with Adobe tools. All entries should describe 
how the game is played, shared, or used in the “Design Objective” field.
 
A final working application of your game is not required for entry.  
Entries will be judged on the quality of the game design and concept. Entries should 
effectively demonstrate the game concept in a demo video or through the use of still images.

Submit your project in one of the following ways: 

• Up to 10 images or screenshots of your game artwork or design, in JPEG, PNG, or  
 GIF formats 
• Optional PDF visual guide of your game concept
• Demo video of the design experience uploaded to Behance, Vimeo, or YouTube, with   
 password provided 
• If your game is functioning, include the URL link where the user can enter your game (the  
 URL must remain constant and unchanged through November 30, 2015); the delivery   
 platform of the game is not required to use Adobe tools

Exhibition Design 

Appropriate entries include exhibition designs, installations, wayfinding systems, kiosks, 
environmental designs, human-interactive or projection designs, and retail interior designs 
that require some level of interactivity by users via stimulus of their senses. Entries must have 
been created primarily (over 50%) with Adobe tools. 

Submit your project in one of the following ways: 

• Optional PDF file of images, design, or information regarding the exhibition
• URL reference (URL must remain constant and unchanged through November 30, 2015)
• Up to 10 images in JPEG, PNG, or GIF formats
• Demo video of the design uploaded to Behance, Vimeo, or YouTube, with password   
 provided

Digital Publishing 

Acceptable entries are meant to be storytelling and journalistic in nature and may include, but 
are not limited to:
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• Electronic newspapers
• Online magazines
• Online publications created as apps
• eBooks
• ePortfolios, if done in a digital book format

Entries will be judged on their overall aesthetic flow and feel, their impactful visuals, and their 
design layouts. Entries may include media-rich content or incorporate interactive and dynamic 
aspects like 3D imagery, but these aspects are not required. Entries must have been created 
primarily (over 50%) with Adobe tools. They may utilize Adobe Digital Publishing Suite or 
Adobe Content Viewer. 

Submit your project in one of the following ways:

• Optional PDF file of images, design, or information regarding your design
• URL reference (URL must remain constant and unchanged through November 30, 2015)
• Up to 10 images in JPEG, PNG, or GIF formats
• Demo video of the design uploaded to Behance, Vimeo, or YouTube, with password   
 provided

Social Impact Design 

Appropriate entries include designs intended to raise awareness of or provide innovations 
for socially impactful concepts as their main objective. The design may be delivered in any 
medium, including traditional, video, animation, or interactive media. The design delivery 
must effectively demonstrate an inspiring, impactful, and highly creative aesthetic or 
interface, regardless of medium. Designs will be judged on the ability to effectively educate 
the viewer regarding a specific cause or problem that needs attention in our world today. The 
design must show evidence of its potential to solve a societal problem and clearly aspire to 
meet unmet needs. Designs must be created primarily (over 50%) with Adobe tools. 

Submit your project in any one or combination of the following ways: 

• Up to 10 images in JPEG format 
• Optional PDF file of information regarding how your design addresses social impact  
• Website or app URL reference (URL must remain constant and unchanged through   
 November 30, 2015) 
• Demo video of the design uploaded to Behance, Vimeo, or YouTube, with password   
 provided

Motion and Video Media Segment

Animation 
Appropriate entries include, but are not limited to, narrative character-based or dynamic 
animations with any combination of computer-generated graphics, visual effects, or digital 
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reproductions of drawn images. Entries must have been created primarily (over 50%) with 
Adobe tools. Only the first five minutes of the video will be judged. Submit your project in the 
following way: 

• URL reference of a Behance, Vimeo, or YouTube video, with password provided

Post-production and Editing  
Appropriate entries are cinematic or live action examples that demonstrate the ability to 
use Adobe tools in the process of post-production video editing. Entries may include any 
combination of computer-generated graphics, visual effects, or digital reproductions of 
images. Only the first five minutes of the video will be judged. Entries must have used Adobe 
tools for at least 50% of the work in the process of editing visuals, editing and/or enhancing 
effects, or showing other expertise in post-production. 

Submit your project in the following way: 

• URL reference of a Behance, Vimeo, or YouTube video, with password provided

Motion Graphics   
Appropriate entries are video projects that feature composited text, animated still images, or 
live action with graphics. Entries may include film trailers, titles, commercials, public service 
announcements, or brand identity pieces, for example. Entries must have been created 
primarily (over 50%) with Adobe tools.  

Submit your project in the following way: 

• URL reference of a Behance, Vimeo, or YouTube video, with password provided

Traditional Media Segment

Illustration 
Appropriate entries include editorial illustrations that are used to convey information or 
clarify concepts; narrative illustration (including a series of up to 10 illustrations for books); 
illustrations for computer games or characters; and technical, scientific, or architectural 
illustrations. Entries must have been created primarily (over 50%) with Adobe tools.  

Submit your project in the following way:

• Up to 10 images in JPEG, PNG, GIF formats, and an optional PDF

Packaging 

Appropriate entries include, but are not limited to:

• Apparel and accessories
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• Textile designs

• Examples or images of 3D products and their packaging

• Package designs including flat layouts for product boxes, labels, bags, or on-shelf   
 merchandising

Entries must have been created primarily (over 50%) with Adobe tools. 

Submit your project in the following way:

• Up to 10 images in JPEG, PNG, GIF formats, and an optional PDF

Photography 
Appropriate entries include a single picture or a series of up to 10 related images. Images 
must be photographic in nature and digitally enhanced or artistically manipulated primarily 
(over 50%) with Adobe tools. 

Submit your project in the following way: 

• Up to 10 images in JPEG, PNG, GIF formats, and an optional PDF

Advertising Photography 
Appropriate entries include a single picture or a series of up to 10 related images. Images 
must be photographic in nature and digitally enhanced to showcase the subject matter for 
commercial or advertising purposes. Images must be manipulated primarily (over 50%) with 
Adobe tools. 

Submit your project in the following way: 

• Up to 10 images in JPEG, PNG, GIF formats, and an optional PDF

Print Communications
Appropriate entries include advertising, branding, and other promotional communications; 
books; brochures; catalogs; identity systems; magazines; posters; and other printed 
documents that were created primarily (over 50%) with Adobe tools. 

Submit your project in the following way: 

• Up to 10 images in JPEG, PNG, GIF formats, and an optional PDF

3c. Selection for Regional Semifinalists: 

With each Judging Session, ADAA semifinalists will be selected from among either (a) all of the 
eligible global countries, or (b) the Asia Pacific region. All semifinalists from either (a) or (b) shall 
remain eligible for the duration of the contest. Any entries that are not selected after the closure of 
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each Judging Session will be marked as “judged.” All entries submitted to the Competition, regardless 
of session or region, will be judged against the same criteria.

3d. Selection for Asia Pacific Region: 

Entries submitted from the Asia Pacific geographical region may be eligible for selection as 
semifinalists, honorable mention recipients, finalists, or winners specific to the Asia Pacific region.

The Asia Pacific (APAC) region will have one (1) APAC Regional Winner and two (2) APAC Regional 
Finalists awarded, regardless of whether entries were submitted by an individual or a group, unless 
the judges determine that entry quality does not warrant the awarding of all three prizes. APAC 
regional entries will be sorted based solely on the geographical location of the educational institution 
of the student participant. The APAC regional entries, whether submitted by an individual or a group, 
shall be judged against APAC entries on a point system across all media segments and categories. 
Entries are judged based on originality, effectiveness in meeting their communication objective, 
and contestant(s) skills in applying Adobe products as specified in their entry forms. Eligible APAC 
countries are listed below.

Eligible countries in the Asia Pacific region:

Australia
Bahrain
Bangladesh
Cambodia
Fiji
India (excluding Tamil Nadu)
Indonesia
Kiribati
South Korea
Marshall Islands
Malaysia
Mongolia
Myanmar (Burma)
Micronesia
Samoa
Solomon Islands
Nauru
Nepal
New Zealand
Palau
Papua New Guinea
The Philippines
Taiwan
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Tonga
Tuvalu
Thailand
Singapore
Sri Lanka
Vanuatu
Vietnam

4. How to Enter:

Application entry forms are exclusively available from the Contest entry web page at  
http://www.adobeawards.com. Complete the entry form online in its entirety. 

Each entry must include the following: 

• A completed web application form, which includes an artist’s statement or statement of 
the entry’s communication objective in 100 words or less, a brief explanation of how it was 
produced in 100 words or less, and affiliated entry number assigned by the competition entry 
website.

• A digital copy of valid student identification as proof of enrollment, or a letter from your 
faculty or professor certifying that you are a student in an institution of higher education. 
Refer to country eligibility defined in Section 2, “Eligibility.” Group entries must provide the 
above information for each member of the group. If such information is not provided for an 
individual or each member of a group entry, the entry will be disqualified.

• An original work, created not earlier than May 1, 2014, within one of the thirteen (13) 
Categories defined in Section 3. The work must be created primarily (50% or more) with the 
Adobe tools designated in each category, as defined in Section 3, and be accompanied by 
original digital files in Adobe software if requested. 

• Most semifinalist entries will be judged in digital format and will not require physical 
shipping to Contest headquarters. However, if a participant is requested to ship their entry 
in physical form to the semifinal round, the package must be marked with the entry number 
assigned by the competition website and sent by mail or courier (such as FedEx, DHL, or UPS) 
in protected packaging to the address set forth in semifinalist documentation. Requested 
physical semifinal entries must be received before August 5, 2015, or they will be disqualified. 
Any entry not complying with the above entry requirements will be disqualified.

• Contestants may submit up to three (3) entries, per different Category, for a maximum total 
of 39 possible entries per contestant, throughout the entire duration of the ADAA submission 
period, regardless of Judging Phase. Each entry must be submitted separately. 

• In all cases, physically submitted entries become the exclusive property of Adobe and 
will not be returned. The semifinalists will be asked to donate the entry to the program for 
special purposes in support of extending the program in the community, such as providing 
semifinalists’ work to elementary or primary schools to inspire students. Sponsor accepts no 
responsibility for entries that are lost or damaged in transit. Sponsor shall use reasonable 
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care to prevent any loss or damage to entries received by Sponsor; however, Sponsor shall 
not be liable for direct, indirect, or consequential loss that results from the loss or damage 
to any entry. Unless prohibited by law and not applicable to Contestants residing in India, 
Sponsor’s liability shall be limited to the lesser of (a) the value of the media on which the entry 
was contained or (b) US$50. Semifinalists will be provided with the mailing address upon 
notification of semifinalist status.

5. Copyright Ownership:

By submitting an entry as a sole creator to a category, Contestant warrants that Contestant is the 
sole designer, creator, and owner of the artwork, including all visual and auditory components, or has 
permission to use copyrighted components, and further warrants that the artwork does not contain 
information considered by Contestant’s place of business or any other third party to be confidential. 
By submitting an entry as a group of creators, the Contestants warrant that they jointly designed, 
created, and own the visual and auditory artwork or have permission to use copyrighted components, 
and further warrant that the artwork does not contain information considered by Contestants’ place of 
business or any other third party to be confidential.

6. Prizes:

The top three finalists in each design category or region (collectively, the “Finalists”) will be 
announced on August 28, 2015.  A Finalist may be either an individual or a group entry. From among 
the top three Finalists, each category or region will have one winner (collectively, “Category Winners”) 
or one regional winner (collectively, “Regional Winners”).  Finalists will be selected in each category 
or region; however, only one Category Winner or Regional Winner will be awarded. The remaining 
two category or regional finalists will remain as Finalists. From each media segment, one Grand Prize 
Media Segment Winner (collectively, “Grand Prize Winners”) will be announced in October 2015, 
concurrent with the Adobe MAX event in Los Angeles, California. 

All individuals who choose to travel to attend Adobe MAX 2015 shall be solely responsible for 
understanding which documents, such as visas and passports, are required for their travel, and for 
attaining and maintaining such documents at their own cost. Should any individual’s travel plans 
be hindered by a failure to appear, receive, or maintain such documents, the individual would be 
considered to have forfeited any and all opportunity for a complimentary pass to an alternate venue, 
event, or convention. Under such circumstances, Sponsor would not be responsible for any travel or 
lodging accommodation to attend the 2015 Adobe MAX conference, or for otherwise compensating 
such individual through any alternative means.

Media Segment Grand Prize Winners 
There are three (3) Media Segments. Each of the Media Segments will have a Grand Prize 
Winner selected from the thirteen (13) design category winners. The Media Segments are: 
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Interactive Experience Media Segment, Motion and Video Media Segment, and Traditional 
Media Segment. Only one Grand Prize Winner will be selected from each media segment, 
and Grand Prize Winners can be either an individual or a group.

Media Segment Grand Prize Winners who are individual entrants 
will receive US$1,000 cash, a Grand Prize certificate, and one invitation to attend the 
2015 Adobe MAX convention, with one complimentary student standard MAX registration 
fee [US$299] added to the prize value. The added prize value of [US$299] complimentary 
registration for Adobe MAX cannot be added to the cash prize amount of [US$1,000] if the 
participant elects not to attend the 2015 Adobe MAX convention in Los Angeles, California, 
October 3–7, 2015.

Media Segment Grand Prize Winners who are group entrants 
will receive US$1,000 cash to be split among the group members and a Grand Prize 
certificate for each group member. The group leader will receive one invitation to attend the 
2015 Adobe MAX convention, with one complimentary student standard MAX registration 
fee [US$299] added to the prize value. The added prize value of [US$299] complimentary 
registration for Adobe MAX cannot be added to the cash prize amount of [US$1,000] if the 
participant elects not to attend the 2015 Adobe MAX convention in Los Angeles, California, 
October 3–7, 2015.

Category Winners 
Thirteen (13) Category Winners will be selected from the Finalists in each category. Only one 
Category Winner will be selected from each category, and Category Winners may be either 
individuals or groups.

Category Winners who are individual entrants will receive a winner’s 
certificate and a 12-month Adobe Creative Cloud membership. Individual Category Winners 
will receive an invitation to attend the Adobe MAX convention held in Los Angeles, California, 
October 3–7, 2015; one complimentary general student registration fee of [US$299] value; 
round-trip coach airfare up to US$1,200; and three nights of shared hotel accommodations. 
Value of complimentary MAX student registration fee [US$299], airfare, and hotel is 
nontransferable and cannot be added to the value of the cash prize or redeemed for cash or 
product. Each individual Category Winner will also receive a one-year mentorship* with an 
industry mentor. 
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* Mentorship Prize
Individual Category Winners will receive a 12-month mentorship to be provided remotely, via 
telephone, email, or online communication platform. The individual Category Winner will be 
provided with an industry mentor who specializes in a similar or related creative discipline. The 
industry mentor will guide the Category Winner through a series of five developmental goals 
intended to enhance the student’s ability for creative process, project outcome, and portfolio. 
Mentorships are not intended to become internships or provide occupational outcomes. Adobe 
is not responsible for contest winners who fail to attend meetings or meet their mentorship 
developmental goals within the 12-month duration. Any contest winner who does not initiate 
beginning their mentorship opportunity by November 15, 2015, forfeits their mentorship prize 
opportunity.

For Category Winners who are group entrants, each team member 
will receive a 12-month Creative Cloud membership and a winner’s certificate. The group’s 
designated leader will also receive an invitation to attend the Adobe MAX convention held in 
Los Angeles, California, October 3–7, 2015; one complimentary general student registration 
fee of [US$299] value; round-trip coach airfare up to US$1,200; and three nights of shared 
hotel accommodations. Value of complimentary MAX student registration fee [US$299], 
airfare, and hotel is nontransferable and cannot be added to the value of the cash prize or 
redeemed for cash or product. The group leader will also receive a one-year mentorship* with 
an industry mentor. 

* Mentorship Prize
Group Category Winners will receive a 12-month mentorship provided to the group’s designated 
leader only. The mentorship is provided remotely, via telephone, email, or online communication 
platform. The designated leader is provided with an industry mentor who specializes in a similar 
or related creative discipline. The industry mentor will guide the Category Winner through 
a series of five developmental goals intended to enhance the student’s ability for creative 
process, project outcome, and portfolio. Mentorships are not intended to become internships or 
provide occupational outcomes. Adobe is not responsible for contest winners who fail to attend 
meetings or meet their mentorship developmental goals within the 12-month duration. Any 
contest winner who does not initiate beginning their mentorship prize opportunity by November 
15, 2015, forfeits their mentorship prize opportunity.

Asia Pacific Regional Winner 
Asia Pacific (APAC) Regional Winners are selected from the APAC semifinalists, regardless of 
category or design discipline. Only one APAC Regional Winner will be selected, and may be 
either an individual or a group. 
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An APAC Regional Winner who is an individual entrant will 
receive a 12-month Adobe Creative Cloud membership; an invitation to attend the Adobe 
MAX convention held in Los Angeles, California, October 3–7, 2015; one complimentary general 
student registration fee of [US$299] value; round-trip coach airfare up to US$1,200; and three 
nights of shared hotel accommodations. Value of complimentary MAX student registration fee 
[US$299], airfare, and hotel is nontransferable and cannot be added to the value of the cash 
prize or redeemed for cash or product. Individual APAC Regional Winner will also receive a one-
year mentorship* with an industry mentor.

* Mentorship Prize
Individual APAC Regional Winner will receive a 12-month mentorship to be provided remotely, 
via telephone, email, or online communication platform. The individual APAC Regional Winner is 
provided with an industry mentor who specializes in a similar or related creative discipline. The 
industry mentor will guide the Regional Winner through a series of five developmental goals 
intended to enhance the student’s ability for creative process, project outcome, and portfolio. 
Mentorships are not intended to become internships or provide occupational outcomes. Adobe 
is not responsible for contest winners who fail to attend meetings or meet their mentorship 
developmental goals within the 12-month duration. Any contest winner who does not initiate 
beginning their mentorship opportunity by November 15, 2015, forfeits their mentorship prize 
opportunity. 

APAC Regional Winners who are group entrants will receive a 
12-month Creative Cloud membership and a winner’s certificate for each group member. The 
group’s designated leader will also receive an invitation to attend the Adobe MAX convention 
held in Los Angeles, California, October 3–7, 2015; one complimentary general student 
registration fee of [US$299] value; round-trip coach airfare up to US$1,200; and three nights of 
shared hotel accommodations. Value of complimentary MAX student registration fee [US$299], 
airfare, and hotel is nontransferable and cannot be added to the value of the cash prize or 
redeemed for cash or product. The group’s designated group leader will also receive a one-
year mentorship* with an industry mentor.

* Mentorship Prize
APAC Regional Winners who are group entrants will receive a 12-month mentorship provided 
to the group’s designated leader only. The mentorship is provided remotely, via telephone, 
email, or online communication platform. The designated leader is provided with an industry 
mentor who specializes in a similar or related creative discipline. The industry mentor will 
guide the Regional Winner through a series of five developmental goals intended to enhance 
the student’s ability for creative process, project outcome, and portfolio. Mentorships are not 
intended to become internships or provide occupational outcomes. Adobe is not responsible 
for contest winners who fail to attend meetings or meet their mentorship developmental 
goals within the 12-month duration. Any contest winner who does not initiate beginning their 
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mentorship opportunity by November 15, 2015, forfeits their mentorship prize opportunity.

Category and Regional Finalists 
Category and Regional Finalists who are individual entrants will 
receive a Finalist certificate; a 12-month Adobe Creative Cloud membership; an invitation to 
attend the Adobe MAX convention* held in Los Angeles, California, October 3–7, 2015; and one 
complimentary general student registration fee of [US$299] value. 

* Travel and lodging not included; value of complimentary MAX student registration fee 
[US$299] is nontransferable and cannot be added to the value of the cash prize or redeemed 
for cash or product. 

Category and Regional Finalists who are group entrants will 
receive a Finalist certificate and a 12-month Creative Cloud membership for each team 
member. The group’s designated leader will also receive an invitation to attend the Adobe MAX 
convention* held in Los Angeles, California, October 3–7, 2015, and one complimentary general 
student registration fee of [US$299] value. 

* Travel and lodging not included; value of complimentary MAX student registration fee 
[US$299] is nontransferable and cannot be added to the value of the cash prize or redeemed 
for cash or product.

Special Designations
Special Designations may be awarded to participants who demonstrate remarkable expertise 
or innovation across any of the contest categories. Judges may elect to identify an entry for 
design achievement for any one of the designations listed and defined below:

“Typography Designation” is a special designation that can be awarded to an individual 
contestant or group who has placed semifinalist status or higher. The designation is to honor 
a contestant who has shown remarkable expertise in the discipline of typography within any 
of the 13 contest categories. One individual or group semifinalist contestant, collectively from 
among all 13 categories, may be awarded with the Typography Designation.  

• If the designation is awarded to an individual contestant, the prize will include 12 months 
of Adobe Creative Cloud membership and a Typography Designation digital certificate in 
PDF.

• If the designation is awarded to a group, the prize will include 12 months of Adobe 
Creative Cloud membership for each group member and a Typography Designation 
certificate for each group member in PDF.  

“Storytelling Designation” is a special designation that can be awarded to an individual 
contestant or group who has placed semifinalist status or higher. The designation is to honor a 
contestant who has shown remarkable expertise in storytelling from within any of the 13 contest 
categories. One individual or group semifinalist contestant, collectively from among all 13 
categories, may be awarded with the Storytelling Designation.  

• If the designation is awarded to an individual contestant, the prize will include 12 months 
of Adobe Creative Cloud membership and a Storytelling Designation digital certificate in PDF.
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• If the designation is awarded to a group, the prize will include 12 months of Adobe 
Creative Cloud membership for each group member and a Storytelling Designation 
certificate for each group member in PDF.  

Honorable Mention Designees 
Individual and group member Honorable Mention designees receive one Adobe Creative Cloud 
membership for 12 months and an Honorable Mention designee digital certificate in PDF. 

Because this is a contest of skill, winning is dependent upon the quality of entries received. 
All prizes will be awarded unless there are fewer eligible entries for a Category than prizes 
for that Category or the judges determine that the quality of entries does not warrant a prize. 
No alternative prize, cash, or other substitution is allowed except by Sponsor in the event of 
prize unavailability. Prizes are nonassignable/nontransferable. All federal, state, provincial, 
autonomous, and local taxes are the sole responsibility of the winners. Prices listed are average 
retail values only. The winner of any prize shall not be entitled to the difference of a listed price 
for any of the respective prizes and any price that such a winner would have otherwise had to 
pay for the respective product(s) in his/her jurisdiction or any other jurisdiction.

7. Finalist Notification:

Entries will be judged from August 9–11, 2015. Category and Regional Finalists will be notified by 
email or telephone and will have ten (10) days from receipt of notification to acknowledge Finalist 
status and confirm their eligibility to receive a software prize. Category and Regional Winners will be 
notified by email or telephone and will have ten (10) days from receipt of notification to acknowledge 
Winner status. Sponsor is not responsible for and shall not be liable for late, lost, misdirected, 
or unsuccessful efforts to notify Winners. If a selected Finalist or Winner cannot be contacted, is 
ineligible, fails to acknowledge status, or fails to comply with any term or condition of these Official 
Rules, a prize may be forfeited and an alternate Finalist or Winner may be selected. Finalists and 
Winners will be required to sign and return a liability release, declaration of eligibility, license 
agreement, and, where lawful, a publicity consent agreement, all within ten (10) days of receipt by 
Winner as a condition of receiving a prize.

8. General Terms and Conditions:

Sponsor is not responsible for and shall not be liable for: (i) lost, late, delayed, damaged, incomplete, 
illegible, unintelligible, or misdirected entries; (ii) telephone, electronic, hardware or software 
program, network, Internet, or computer malfunctions, failures, or difficulties of any kind; (iii) failed, 
incomplete, partial, garbled, or delayed computer transmissions; (iv) any condition caused by 
events beyond the control of Sponsor that may cause the Contest to be disrupted or corrupted; (v) 
any injuries, losses, or damages of any kind arising in connection with or as a result of a prize, or 
acceptance, possession, or use of a prize, or from participation in the Contest; (vi) any printing or 
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typographical errors in any materials associated with the Contest (not applicable in Spain); (vii) or any 
regional, state, autonomous, or local laws or regulations violated during the creation of the entries 
by the Contestant(s). Sponsor reserves the right to suspend, cancel, or modify the Contest if fraud or 
technical failure corrupts the administration, security, or proper play of the Contest, as determined 
by Sponsor in its sole discretion. Each Contestant agrees to release and hold Sponsor harmless from 
any and all losses, damages, rights, claims, and actions of any kind in connection with the Contest 
or resulting from acceptance, possession, or use of any prize, including, without limitation, personal 
injury, death, property damage, and claims based upon intellectual property infringement, publicity 
rights, defamation, or invasion of privacy. Notwithstanding the foregoing, the preceding release of 
liability will not apply with respect to personal injury, death, or damage to property caused by Sponsor 
negligence against Contestants residing in India and will not apply with respect to personal injury or 
death caused by Sponsor negligence against Contestants residing in Portugal. The preceding release 
of liability applies only to ordinary or minor negligence caused by Sponsor against Contestants 
residing in Spain. Each Contestant agrees that Sponsor’s only obligation is to submit entries from 
eligible Contestants to the judges according to the procedures and criteria set forth in these Official 
Rules and to award the prizes set forth herein to winners, subject to the terms and conditions 
herein. Contestant agrees that Sponsor’s obligation is fair and adequate consideration for any entry 
submitted, and that Contestant is not entitled to and shall not seek any further compensation. 

Trip includes round-trip economy/coach class airfare (or other travel arrangement depending on 
winner’s proximity to the Trip destination location) for winner from the commercial airport nearest 
winner’s residence to Trip destination; roundtrip airport shuttle/taxi transfer; accommodations at 
hotel of Sponsor’s choosing (one double-occupancy shared room). Winner (and any travel guest) is 
solely responsible for any travel-related costs or expenses exceeding the Trip Retail Value as defined 
in Section 6, including any extra nights’ stay and any additional costs associated with an extended 
stay, as well any Trip-related costs for incidentals, hotel or airline service charges or processing 
fees, meals, gratuities, telephone calls, facsimile charges, Internet charges, gift shop purchases, 
souvenirs, spa, beauty salon, laundry or other guest service charges, costs or expenses related to 
non-Sponsor-designated activities, in-state travel or other activities, tours or excursions, any or other 
costs or expenses not provided by Sponsor as part of the prize. Travel and accommodations must 
be made through Sponsor’s designated agent and service providers of Sponsor’s choosing. Winner 
(and any travel guest) is responsible for complying with hotel requirements, including but not limited 
to the presentation of a major credit card at check-in. All airline and accommodation provider terms, 
conditions, and restrictions apply.

Sponsor will attempt to notify winner of the itinerary and proposed date(s) for travel no later than 
two (2) weeks prior to expected date of departure, and winner must be available for travel on the 
dates specified by Sponsor. All reservations, travel, and accommodations are subject to availability, 
restrictions, and airline blackout dates, so Sponsor cannot guarantee Trip or related transportation will 
be available on the exact dates specified in these Official Rules. Sponsor reserves the right to change 
travel dates and itinerary if necessary due to unforeseeable circumstances. If on the intended initial 
travel departure date the winner is then located in the location of the final Trip destination, or if any 
activity relating to the Trip component is canceled or postponed for any reason due to circumstances 
beyond Sponsor’s control, the balance of components comprising the Prize will be distributed to the 
winner in full and complete satisfaction of Prize award. 
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Winner (and any travel guest) is responsible for complying with all applicable international and 
domestic travel procedures and restrictions and for obtaining all required travel documentation 
(acceptable valid photo ID, passport, visa, vaccinations, etc.) and any required or optional insurance 
prior to travel. Trip portion of Prize Trip Package may be forfeited if either (a) proper travel documents 
for any and all travel are unattainable for any reason within the time required by Sponsor, or (b) any 
complications arise related to the winner’s right to enter or reenter the destination jurisdiction, or 
the United States, or his/her country of origin (in which event the winner, or his/her parent or legal 
guardian if winner is a minor, will be solely responsible for arranging for return travel to his/her 
jurisdiction of residence, including any and all related costs).

Each Contestant agrees that if his or her entry is selected as a Finalist entry, as a condition of 
receiving a prize, Contestant shall sign a license agreement granting to Sponsor a royalty-free, 
nonexclusive, perpetual, worldwide license to use, reproduce, distribute, publicly perform, publicly 
display, modify for purposes of publicly performing and publicly displaying, and prepare derivative 
works based upon winner’s entry, for the purposes of advertising and promoting Adobe products, 
and for inclusion in and distribution with Adobe products. To the extent that such a perpetual license 
is ineffective or unenforceable, Contestant shall sign a license agreement providing to Sponsor a 
royalty-free, nonexclusive, two-year (2-year), worldwide license to use, reproduce, distribute, publicly 
perform, publicly display, modify for purposes of publicly performing and publicly displaying, and 
prepare derivative works based upon winner’s entry, for the purposes of advertising and promoting 
Adobe products, and for inclusion in and distribution with Adobe products.

Each Contestant further agrees to execute any and all documents necessary to effectuate such 
license. Each Contestant agrees that by submitting an entry, he or she allows the use of his or her 
personal data, name, likeness, and/or voice in publicity or advertising relating to the Contest without 
compensation. Except for issues affecting Contestants residing in Portugal or Spain, all issues and 
questions concerning the construction, validity, interpretation, and enforceability of these Official 
Rules, or the rights and obligations of Contestant and Sponsor in connection with the Contest, shall 
be governed by and construed in accordance with the laws of the State of California, without giving 
effect to any choice of law or conflict of law rules or provisions (whether of the State of California or 
any other jurisdiction) that would cause the application of the laws of any jurisdiction other than the 
State of California. Where permitted by law, Contestant agrees that any and all disputes, claims, and 
causes of action arising out of or connected with this Contest, or any prizes awarded, other than the 
administration of the Contest or the determination of winners, shall be resolved individually, without 
resort to any form of class action, and exclusively by the United States District Court for the Northern 
District of California (San Jose Division) or the appropriate California State Court located in Santa 
Clara County, California.

9. Winners List:  

A Media Segment Grand Prize Winners list will be posted on the ADAA program website,  
www.adobeawards.com, by October 8, 2015.
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